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[Priority Issue 5] Promote management of a healthy workplace.

Relation to business
Target for 2030Relation to business (Medium-Term 

Management Plan VISION 2019)
Influence on sales, costs, 

risk and opportunities

Impact on the company’s 
operation Risks Promote management of health and productivity to maintain employees’ vitality.

Progress (FY2018)

[Target] Raise cancer screening rates to 90% or more (for men/women: stomach, lungs, large intestine)
•	The number of people who requested gastroendoscopies and screening for breast and gynecological cancer increased steadily. The endoscopy-

specialist clinic within the company premises continually encouraged employees to take large intestine endoscopies and to utilize the clinic. The 
number of users in FY2018 increased to 2,206 (7% over the previous year).

•	Promoted breast and gynecological cancer screening by dispatching a cancer screening cars.

[Target] Reduction in number of workdays lost
•	The group-wide physical and mental health committee conducted a factor analysis concerning sick leave in order to study the signs that could indicate 

potential mental illness and implement countermeasures at an early stage. The committee also analyzed departmental characteristics based on stress 
checks and sent feedback to those departments with high risks.

[Other major activities]
•	The Employee Wellness Promotion Group was inaugurated in July 2018. The entire Group, including the health insurance association, formed this 

structure to promote health practice by setting group-wide health management targets and standardizing measures.
•	Announced the Fujifilm Group Employee Wellness Declaration in September 2019 to contribute to achieve a healthy and long life society in addition to 

accelerate the employee wellness initiatives.
•	Listed in the “White 500,” the Certified Health and Productivity Management Organization Recognition Program for three consecutive years. Nine group 

companies were also listed in the program.
•	Fujifilm and Fuji Xerox group companies set medium-term targets and KPIs for their health promotion plans.
•	Promoted our online stop-smoking program and held walking events as a part of initiatives to address five priority areas (lifestyle diseases, smoking, 

cancer, mental health, and long working hours) concerning management of employee wellness.
•	Identified health issues in each of the 85 group companies belonging to the Fujifilm Group Health Insurance Association, and presented a Health Report 

to the senior management of each company.
•	Reinforced the company’s health management system for Japanese employees dispatched overseas to the same level as in Japan (since 2017). This 

ensured that such employees received regular health checks, and if any health risks were identified, a telephone interview and advice from a Japanese 
doctor were arranged.

Future Activities and Targets

•	Further encourage group-wide health promotion for employees and reinforce the disclosure of the results.
•	Under the leadership by top management of each group company, set KPIs in five priority areas and promote healthy practices.
•	Reinforce countermeasures against breast cancer and large intestine cancer, cases of which have increased rapidly and occupy a large percentage of 

the company’s medical expenses for cancer.
•	Organize a group-wide e-learning program to raise health awareness.
•	Further enhance the ongoing online stop-smoking program and a walking event.
•	Expand health promotion measures suitable for each region and country, and share good practices.

Daily Life: Support the tangible and intangible aspects of infrastructure in people’s lives 
through various products, services and technologies.
[Priority Issue 1] Contribute to creating a safe and secure society.

Relation to business
Target for 2030Relation to business (Medium-Term 

Management Plan VISION 2019)
Influence on sales, costs, 

risk and opportunities

•	Recording Media
•	Electronic Materials
•	Display Materials
•	Indsutrial Products

Opportunities, 
revenues

(1) �Develop technologies for products and services and promote their greater use 
to contribute to the development of an ICT.

•	Indsutrial Products Opportunities, 
revenues

(2) �Contribute to enhancing the safety of infrastructure through more efficient 
inspections for the deterioration and malfunctioning of buildings and 
structures.

Progress (FY2018)

[Target] Aim at 100% preservation of records archived on tapes
•	Won the Minister of Economy, Trade and Industry Prize under the 7th Management of Technology and Innovation Awards, for developing a large-

capacity data tape using barium ferrite magnetic particles that supports the age of big data and the IoT. (Fujifilm)
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[Target] Shorten the inspection periods of deterioration and malfunctioning through providing a non-destructive inspection system
•	Launches the FUJIFILM Creative AI Center Brain(s) Kyushu, a research facility to develop next-generation AI technologies to streamline the inspection 

and diagnosis of social infrastructures including bridges. 

[Other major activities]
•	Newly entered the long-range surveillance camera market in July 2019 by releasing the FUJIFILM SX800, a long-range surveillance camera with built-in 

zoom lens, in which our cutting-edge optical and image processing technologies are integrated.
•	Launched the cloud-based signage service, SkyDeck Media Message which enables multi-language broadcasting of information about facilities and 

evacuation in case of a disaster.

Future Activities and Targets

•	Promote reliable and cost effective long-term data storage with the development of magnetic tape with higher data storage capacity.
•	Promote next-generation AI technology research to improve safety in social infrastructure.
•	Develop innovative long-range surveillance cameras by combining our unique optical technology, refined through the development of 4K/8K-compatible 

broadcast lenses with cutting-edge image processing technology found in the “X Series” of digital cameras.

[Priority Issue 2] Contribute to enriching humanity and relationships between people.

Relation to business
Target for 2030Relation to business (Medium-Term 

Management Plan VISION 2019)
Influence on sales, costs, 

risk and opportunities

•	Photo Imaging
•	Electric Imaging
•	Optical Devices

Opportunities, 
revenues

Contribute to enriching and making people’s lives peaceful through records of 
photos and videos, and photographic products that give form to memories.

Progress (FY2018)

[Target] Offering opportunities to enjoy photos that give forms to memories
•	Launched various smartphone services, including Kazoku no Kiroku (Family Record) app, FUJIFILM Prints & Gifts service, as well as a photo book 

service, PhotoZINE Slim-Type.
•	Launched the Premium Print Service through which customers can easily order professional-level high-quality silver prints on the Internet.
•	Held the 20th anniversary campaign to commemorate sales of instax and enhanced the product lineup.
•	Hosted photo exhibitions in Japan, the US and Europe to display works, aiming at participation by 100,000 people by 2020. Exhibited 100,000 

photographs worldwide and achieved this target ahead of schedule in FY2018.
•	Started the Homesha (Praise with Photos) Project as a main partner to establish a new child-raising practice that improves children’s self-esteem by 

displaying their photographs at home.

[Other major activities]
•	Providing high image quality mirrorless cameras that respond to a wide range of demands from entry models to medium format models.
•	Received the Award for Excellence “Art of Moment Award” at Japan Mécénat Awards 2018, in recognition of FUJIFILM SQUARE activities.
•	FinePix 4700Z, the world’s first digital camera with honeycomb-structured CCD, was registered as Essential Historical Materials for Science and 

Technology by the National Museum of Nature and Science, Tokyo.

Future Activities and Targets

•	Offer products, services, and opportunities that disseminate the various ways to enjoy photography across the world, including shooting, preserving, 
displaying and gifting photographs.

•	Launch a cloud photo archive service which uses AI to manage the uploaded digital photographs or scanned analog data.
•	Further dissemination of open participation photo exhibitions worldwide.
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