
 

 

MARKETING AND CLINICAL APPLICATION ASSISTANT MANAGER 

We offer you a dynamic position in an innovative and challenging environment, with 

likeminded people, where you have the unique opportunity to become an expert and to 

work with the latest technology and the most innovative products. The opportunity to 

make a real difference in the Healthcare market and have a real impact on market share. 

In top of that you will be one of FUJIFILM global family and will benefit from working 

with our expertise. 

 

If you are interested, please send your CV to enas.rady@fujifilm.com 

 

Role Summary:   

The MARKETING AND CLINICAL APPLICATION ASSISTANT MANAGER is responsible for 

ensuring the ongoing support and system administration of business marketing and 

clinical applications activities that support FUJIFILM’s day-to-day business operations. To 

be successful in this role you must be comfortable performing a wide range of tasks and 

accommodating diverse staff and physician needs. 

Reporting to the Managing Director, your primary responsibilities consist of application 

support and change management, system administration, educational agreements, 

demonstration oversight, and communications leadership across regional support 

teams. Management responsibilities include overseeing support tickets, issues 

resolution, and application change management to deliver timely and well-coordinated 

operations support. This leader is also responsible for managing the company's 

marketing initiatives. Understanding and anticipating customers’ needs and help 

strategically positioning products/solutions to generate leads for the commercial 

organization. Uses market research and analysis to direct marketing strategy and 

planning. Oversees the production of all regional promotional materials and marketing 

campaigns. 

The MARKETING AND CLINICAL APPLICATION ASSISTANT MANAGER will lead a cross-

functional support team of shared resources from the marketing and clinical application 

specialists, who involve in the marketing, demonstration, support and optimization of 

FUJIFILM's MRI/CT/US portfolio supporting our distributors and business partners across 

HCME territory 
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Essential Duties and Responsibilities: 

 Clinical Application Support: 

o Manages activities and assigns duties as needed for the Regional 

Clinical Applications Specialist, from training requirements, machine 

demonstrations, quality optimizations requests and educational 

activities a cross the whole region. 

o Leads the clinical application team to be the technical expert and 

primary resource for systems information, continues education and 

provide full professional support to end-users.  

o Provides assistance with workflow analysis and works with staff to 

develop and design creative solutions and efficiency measures tools 

that guarantee the best performance for all team members. 

o Facilitates cross-functional teams that help to develop systems and 

workflow changes and emphasis on quality, productivity, and 

consistency. Including regular clinical applications stakeholder 

meetings to discuss processes and recommended improvements. 

o Manages procedures and innovate products training sessions for 

distributors sales and application teams in order to promote 

effectively FUJIFILM’s technology and sell its competitive 

advantages with oversight from product managers. 

o Evaluates and recommends new technology, products, and system 

updates in consideration of competition movement on market. 

 Marketing Support: 

o Working in partnership with the creative team, develop creative 

briefs and guide creative direction to meet objectives for all 

advertising and public-facing communications, including print, 

digital, and video assets 

o Conceptualize and execute on multi-channel campaigns across 

the prospect and customer lifecycle, ensuring the alignment of 

communications and messaging across all channels 

o Manage content and updates for customer and internal touch 

points, establishing budget guidelines, participating in events, 



documenting business processes, and providing additional sales 

support 

o Gather customer and market insights to inform outreach 

strategies, increase customer conversions, and generate more 

qualified leads 

o Identify effectiveness and impact of current marketing initiatives 

with tracking and analysis, and optimize accordingly 

o Present ideas and final deliverables to internal and external 

teams, and communicate with senior leaders about marketing 

programs, strategies, and budgets 

o Conduct market surveys and competition analysis with the help 

of the product managers 

o Set penetration strategies and action plans with the product 

managers for the new models and new markets 

 

Skills and Qualifications: Clinical application and marketing assistant managers 

frequently liaise between business needs and creative personnel, so you need to balance 

leadership and strategic roles. Companies typically hire candidates with at least a 

bachelor’s degree, along with the following skills: 

1. Bachelor’s degree in biomedical engineering or equivalent 

2. 7+ years of relevant marketing or clinical application experience in medical 

imaging equipment with leadership position for 3+ years minimum. 

3. Marketing/Business Bachelor’s or MBA Degree (preferred) 

4. Ability to set a strategy and action plan with clarity and help distributors to 

implement 

5. Demonstrated ability to build and maintain partner relationships with distributors 

6. Proven success at building successful modern marketing strategies (Partner 

marketing, Lead generation/handling, End-User) 

7. Strong communication skills and the ability to influence stakeholders. 

8. Ability to lead in a complex, matrixed environment. 



9. Comfort with ambiguity and driving transformation 

10. Ability to travel frequently 

11. Arabic & English fluency 

12. Good presentation skills 

 

 


